Financial Results for Fiscal Year 2019
April 1, 2019 - March 31, 2020

(Presentation Materials with Script)

[Event Summary]

Date :June 5, 2020 15:00~16:00

Venue : Teleconference

Speakers : Toru Kurono President and COO
Hideto Iida Head of Production Division, Executive Officer
Akitaka Tejima Head of Business Management Division,

Executive Officer
Takaaki Mano General Manager in Charge of General Affairs
Department




Presentation

Contents Fr019 |

1. Overview of accounts period ending in March
2020

2. Impact of COVID-19 outbreak

3. Forecast of consolidated results for the year

4, Mid-term management plan

5. Reference materials

ﬂlﬁ NITTO KOGYD CORPORATION

2%

Unmuthorized reproduction of this docament s stricty prohibited.

Please go to page two. This is the table of contents. | will go through items one to four. Item five is reference
material, so please take a look at it later.



Fiscal year consolidated account highlights [ Froos

Results for the year showed increases in income and profit. Consolidated sales and yearly
net profit reverting to parent company shareholders were the highest to date.

Results are led by our distribution board-related production business and
telecommunications-related distribution business.

Price revisions in October 2018 and the addition of KITAGAWA INDUSTRIES CO., LTD. as
subsidiary in January 2019 contributed to these results.

{Unit: million yen)

201943 20203
Accounting penod
Results Plan Resulis YoY comparison Vs, Plan
Sales 116,984 135,000 139,421 +19.2% +3.3%
Operating income 6472 11,300 12,402 +91.6% +0.8%
Ordinary income 6.405 10,900 12,038 +87.9% +10.4%
Yearly net profit reverting
fo parent company 4 046 7,100 8,048 +08 9% +13.4%
shareholders
“ ”Im mg CDHPMATIOH A Unmuthorized reprocuction of thiz documeant is srictly profdoited.

See page four for consolidated accounts highlights of the fiscal year ended March 2020.

Sales were JPY139.4 billion, up 19.2% from the previous fiscal year. Both sales and profits grew, with all line
profits increased around 90% higher than the previous fiscal year. Consolidated sales and net income
attributable to parent company shareholders set a record high.

The results were attributable to robust performance in the distribution boards-related production business
and the telecommunications-related distribution business, as well as to price revisions implemented in
October 2018 and the performance of KITAGAWA INDUSTRIES CO., LTD., which became a subsidiary in January
2019. | will explain the details later.



Introduction of consolidated business details (4 business segments) 1 | Fyan] o |

doing business of 4 areas of related to electricity and information

Construction/service business Electronic parts-related business

B Construction business, including installation B Manufacturing and sales of electromagnetic
and maintenance of telecommunication wave environment components and precisicn
networks and electrical facilities engineering componsnis

Telecommunications-related
distribution business

B Purchasing and sales of telecommunications
equipment and materials
Distribution board-related
production business
‘Core business
B Design, production, and sales business
for distnbution/panel boards, conirol
panel boards, etz

m Hlm mﬂ cﬂHm‘rlnH o Uneithorized reproduction of this document is Srictly prohaoited.

Please see page five. As some of you are joining our briefing for the first time, | will briefly introduce NITTO
KOGYO Group's business segments.

First, from the bottom left, the distribution board-related production business. It is NITTO KOGYO Group's
core business, which designs, manufactures, and sells distribution panel boards and control panel boards and
manufactures and sells enclosure and breakers used in distribution boards.

Above that is the telecommunications-related distribution business, which purchases and sells
telecommunication equipment, such as LAN cables and surveillance cameras, as well as related parts and
materials.

The construction/service business involves installation and maintenance of ICT networks and electrical
facilities.

The electronic parts-related business specializes in manufacturing and selling electromagnetic wave
environment components and precision components.

NITTO KOGYO Group conducts its business by linking these four businesses related to electricity and
information.



Introduction of consolidated business details (4 business segments) 2 FY2019

Distribution board-related production accounts for about 60% of sales and 80% of profits

Elecironic paris—=ialed business

u Production and sales of
slectromagnatic wave emironment

=Visualizing sales ratios=

n Construction business, including installation
and maintenance of electncal facilities and
network systems

m Purchasing and sales of
tefecommunications equipment and

m Design, production, and sales
business for distribution/panel
boards, control panel boards, etc.

3

(Results for March 2020 period)

h Hn-m m mmﬂnﬂ & Uneuthorized reproguction of this sooument is Siricty prokioibed.

Please see page six. Sales and profit composition of the four business segments.

The distribution board-related production business, our core business, is conducted by NITTO KOGYO
CORPORATION and about 20 consolidated subsidiaries. It accounts for about 60% of consolidated sales and
about 80% of consolidated operating income.

The telecommunications-related distribution business is operated by SunTelephone Co., Ltd. and accounts for
29% of consolidated sales and 9% of consolidate operating income. Margins are low because it is a trading
business, but this is a segment with good prospects going forward.

The construction/service business is operated by NANKAIDENSETSU CO., LTD. and accounts for approximately
2% of both consolidated sales and operating income.

The electronic parts-related business is operated by KITAGAWA INDUSTRIES CO., LTD. and accounts for 9% of
consolidate sales and 8% of operating income.



Fiscal year account highlights by segment

In addition to the influence of distribution board-related production business sales on the industry, such as solid domestic construction
demand, sales increases in high-voltage power receiving equipment related to school HYAC effect of price revisions led to increased sales
and profits. The reduction of the deficit of our overseas subsidiaries also contributed.
For the telecommunications-related distribution business, orders received for large-scale office transfers and the data center market, as
well as increased sales in products related to teleworking toward the end of the fourth quarter, led to increased income and profits.

The construction/service business increased sales in construction related to high-voltage power receiving eguipment, etc., leading to
increased sales owverall However, increased personnel and general costs led to reduced profits
The electronic parts-related business showed struggling sales in semiconductor production machinery for export and machine teol-related
products, but sales for domestic and overseas industrial air conditioner-related products and in domestic avtomotiverelated marksts

remained solid.

{Unit: mifion yen)
20783 202003
s Results Plan Resuits cl:tr.::;:sm V5. plan

Distribution board-reiated production busness 78,569 84,200 83 866 +5. 7% 40.4%

éh. | TeRecmmmications vefabish disiolion s ness 32,910 36,000 40,774 +23 9% +13.3%
T |cemerutonisenvics busness 2,19 2,800 2827 +4 0% +1.0%
' |zectronic parts-refated DuUsIness ") 785 12,000 11,854 Z 4%
Tota 116,984 135,000 139,421 +192% +3.3%
Dtstribution boaro-relsted production DUENEEs 5543 - 10,113 +82 4% -

g Telecommunications-redated Cstrbution business 32 = 1,070 +14 8% i
u:.'i; Construction’service busness 218 - 204 -5 .4% -
g Bectronic parts-refated DUsness e L 3 1,011 - -
Total 6,472 - 12,402 +91.6% -

"Mew segment established in Jamuary 2018

Umirerthorizsd r=procuction of this document = sirictly probeaibed.

NTB NITTO KOGYO CORPORATION

See page seven. Consolidated results highlights by segment.

| think you have already seen the numbers, so | will walk you through the main topics. In the distribution
board-related production business, domestic demand for construction was very robust, and sales of air
conditioning systems installed in schools to combat heat stroke and related high-voltage power receiving
equipment and panel boards increased. In addition, prices were revised, and losses at foreign subsidiaries
were reduced. As a result, both sales and profits increased.

In the telecommunications-related distribution business, sales and profits increased due to the acquisition of
projects for relocation of large offices and data centers, as well as an increase in sales of telework-related
products in the second half of the fourth quarter.

In the construction/service business, sales increased due to an increase in sales of construction related to
high-voltage power receiving equipment, but operating income decreased due to an increased personnel
costs and expenses.

In the electronic parts-related business, sales of products related to semiconductor production equipment
and machine tools for export were weak in the business conducted by KITAGAWA INDUSTRIES CO., LTD.,
which became a subsidiary in January 2019. However, there were increased sales of commercial air
conditioners both in and outside of Japan and automotive-related sales in Japan. As a result, the figures are
shown in the table.



Distribution board-related production business (sales by divisicn) for the year FY2019

»  Sales increased in existing markets due to internal demand influence on the industry such as solid
domestic construction demand; as well, sales increases in high-voltage power receiving equipment
related to school HVAC and the effect of price revisions in October 2018 led to increased sales overall.
«  For the breaker/switch division, decreased sales in the AICHI ELECTRIC WORKS CO., LTD. device
business led to decreased sales overall.
v 2019/3 2020/3 {Unit- million yen)
By division
Sales Results Plan Results YoY comparison Vs. Plan
‘é 9| Distribution Boards 43,332 46,900 47,472 +9.6% +1.2%
= 5. :
2 3 2| Enclosures 23,561 25,600 24,585 +4.3% -4.0%
S mE
g8 E Breakers/Switchgears 5,304 5100 5188 -2.2% +1.7%
=3 o
2 2| PartsiOther 6,370 6,600 6,619 +3.9% +0.3%
o~ 78,569 | 84,200 83,866 +6.7% -0.4%
(3.585) (5.856) (+63.3%)
Consolidated overall total 116,984 | 135,000 139,421 +19.2% +3.3%
Consolidated sales o o o o/
i o 67.2% | 62.3% 60.2% -7.0% -2.1%

*Parentheses refer to intemal sales between segments

h NlTTG Km CQHPOHA‘HDH En Unauthonzed reproduction of this document is strictly prohibited

See page eight, which shows sales by division in the distribution board-related production business. As this is
our core business, | would like to explain two topics other than school air conditioning projects.

Sales of breakers and switches were negative compared with the previous fiscal year. This was mainly due to
a decline in sales of the equipment business at our subsidiary AICHI ELECTRIC WORKS CO., LTD.

Sales of enclosures, our mainstay product, were negative 4% compared to the plan. This was largely
attributable to higher-than-expected internal sales to our subsidiary, SunTelephone Co., Ltd.

See the total column in the table. Numbers in parentheses are the inside sales. You can see a sharp increase
from just over JPY3.5 billion in the previous fiscal year to just over JPY5.8 billion in the fiscal year under review.
More than half of the increased amount is enclosures, and inside sales are included in the
telecommunications-related distribution business.

This is not apparent from the table, but the target for the sales amount of enclosures by NITTO KOGYO
CORPORATION has been achieved on a non-consolidated basis.



Factors in changes in yearly consolidated operating income | rr2019

Factors for NITTO KOGYO Corp. alone included increased fixed costs due to increased personnel costs, etc., but marginal profit
increases due to increased sales as well as price revisions and improved discount rates (variable cost factors) led to greatly
increased profits

In factors for the Group, the acquisition of KITAGAWA INDUSTRIES CO., LTD. as a subsidiary in January 2019 and the reduction
of the deficits of our overseas subsidiaries led to increased profits.

{Unit: 100 million yen)

{Results for March 2019 period) (T o M et 2 b
+2.5
-20.0 +18.5
+42.0 |
1
I Elimination of costs
I ansociaisd with
scquisiion of shares
I In KITAGAWS
* 1 7 U | INDUSTRIES CO., LTD.
Personnel costsigeneral cnslbi, ete. 1 24
|
23 s A KITAGAWA INDUSTRIES CO., LTD.
Eitice W rates, etc. #40 I contributes 1 reaults e year
54 Past rebate revision eliminated part +2 I
1
&——] NITTO KOGYO Corp. alone 5. le | Group and others Ls
+39.0 ! +210
1
Previous period Special factors Current pariod
- Sales factors Variable cost factors Fixed cost factors Group factors Prewvious FY 3
operating income aliminatied gt operating income
mo NITTO Km conmm‘nm C Unauthonzed reproduction of this document is stricthy prohibitad

Please see page nine, which shows factors in changes in consolidated operating income. The left-hand side of
the dotted line in the graph is NITTO KOGYO CORPORATION standalone factors, while the right-hand side is
the performance of the group excluding NITTO KOGYO CORPORATION.

Operating income increased by JPY6 billion from JPY6.4 billion of the previous fiscal year to JPY12.4 billion for
the fiscal year under review. NITTO KOGYO CORPORATION increased JPY3.9 billion on a non-consolidated
basis. Breaking this down, JPY1.7 billion was due to increased marginal profit from sales growth, JPY4.2 billion
came from price revisions and improved discount rates, while increased personnel costs including overtime
and expenses had a negative impact of JPY2 billion.

The Group accounted for an increase of JPY2.1 billion. KITAGAWA INDUSTRIES CO., LTD., which became a
subsidiary in January 2019, contributed throughout the year. Profits were also boosted by factors such as the
reduction of losses at overseas subsidiaries.



Consolidated cash flow statement for fiscal year

FY2019 |

20193

Beginning batance of cash and cash equivaients
28:283
CF due to sales activities
&,046
CF dus to imvestment activties
-13.308
CF due to financial activities
15,048
Effiect of exchangs rate changes on eash and cash equn.alenrsl
-135
Increase in cash and cash equivalents due to merger of
non-consolidated subsidiaries -
Ending balance of cash and cash equivalents
38,5934

<Main factors in 2019/3>

{Unit: million yen)

2020/3

Beginning balance of cash and cash equivadents
38,934
CF due to sales activities
12,649
CF due to investment activities

4,920

CF due to financial activities

-26,925

Effect of exchange rate changes on cash

and wash equivalents  -54

Increase in cash and cash equivaents dus o)

merger of nan-consolidated subsldiaries 96

Ending balence of cash and cash egulvalents
29,620

<Main factors in 2020/3>

B CF due to investment achvities

B CF dus to investiment activities

-Tangible fised asseis (production facilities, etc.) -2,204 + Tangible fized assets (site for new plant, etc.) -5.937
= Imcome due to refunds of fixed-term deposits 2,851 » Income due to refunds of fized-term deposits 8,818
» Expenditure for acguisition of shares in KITAGAWA INDUSTRIES - Selling and redemption of investment secunties 3.8m
CO, LTD. -12,632 » Expenditure for acquisition of shares in Vietnamese subsidiary
-815

m CF due w financial activities
+ Increase in short-term loans paysble 17,724
=rdue to procurement of capital for acguisition of shares in KITAGAWA
INDUSTRIES CO., LTD.

B CF due to financial activities
» Expenditure for designation of KITAGAWA INDUSTRIES CO..LTD. as a
wholly owned subsidiary -10.,582
= Decrease in short-term loans payable -14,624

Unauthorized reproduction of this document is strictly prohibited.

NTO NITTO KOGYO CORPORATION 10

See page 10. This is the consolidated cash flow statement. The left-hand side is the fiscal year ended March
31, 2019, and the right-hand side is the fiscal year ended March 2020. Cash flows from investing and financing
activities were affected due to the consolidation of KITAGAWA INDUSTRIES CO, LTD.

The increase in cash flow from operating activities in the year ending March 2020 was mainly due to the
increase in sales.

In cash flow from investing activities, there was a cash outflow of approximately JPY5.9 billion due to the
acquisition of tangible fixed assets such as land for a new plant. Cash inflow of approximately JPY8.6 billion
was due to proceeds from withdrawal of time deposits, et cetera. Cash inflow of approximately JPY3.8 billion
was due to sales and redemption of investment securities. Acquisition of shares in a Vietnam subsidiary
resulted in a cash outflow of approximately JPY800 million.

In cash flow used in financing activities, approximately JPY10.5 billion was paid for the conversion of
KITAGAWA INDUSTRIES CO., LTD. into a wholly owned subsidiary. There was a cash outflow of approximately
JPY14.6 billion mainly for the repayment of short-term loans procured for the acquisition of KITAGAWA
INDUSTRIES CO., LTD. As a result of the above, cash and cash equivalents at the end of the year decreased by
approximately JPY9.3 billion to JPY29.6 billion.



Overview of consolidated finances for the fiscal year F2019

- Based on the additional acquisition of stocks and repayment of short-term loans payable associated with
gaining KITAGAWA INDUSTRIES CQ., LTD. as a subsidiary, and on the decrease in goodwill due to the
completion of this process, total assets have decreased

Taual Lizbility nat

it: rrlli Unit: million yen
(Unit: million yen) [ yenyi oo e —
Total assets [ Cuventammes | 31871 asset total
123212 [ o | iDEzE — 123212 mmgu::gm

20183 202043

<Main changes:

B Assets B Liabilities
« Decreased cash and deposits  -11,946 + Decrease in short-term loans payable -14,416
» Decreased securities -8,999
» Decreased goodwill -2,984 B Net assets
+ Current net income +8,048
- Decreased non-controlling interests -13,276
h NlTTO m Conm‘“m 11 Unauthorized reproduction of this document is stricthy prohibited.

See page 11 for the summary of the consolidated financial position. Following the conversion of KITAGAWA
INDUSTRIES CO., LTD. into a wholly owned subsidiary, we acquired additional shares and repaid short-term
loans. Completion of the procedures has reduced goodwill and total assets.



Impact of COVID-19 outbreak Fr2019

Period ending in March 2020
The COVID-19 pandemic did not significantly affect our results.

Impact of COVID-19 and measures to prevent the virus from spreading in the company group at present (end
of May 2020}

1. Operational status of main production bases
Production bases in Japan: Operating as normal.
Overseas production bases: Operations stopped in some plants, but most are now operating
as normal.

2. Status of production and supply of main products.
Not significantly affected, but measures are being taken for some items that are produced
overseas, such as increasing inventory or building a framework to produce or procure
domestic substitutes.

3. Measures are being taken to ensure the health and safety of our customers and employees in
order to prevent the spread of COVID-19 and maintain our business continuity framework.
- We are staggering working times, and some employees are teleworking from home.
Everyone at our companies takes their temperature before coming to work and stays home if
they have a fever.

h NITTO KQGYO COHPOHA‘HOH 13 Unauthorized reproduction of this document iz strctly prohibited.

Next, | will explain the impact of COVID-19 from page 12 onward.
See page 13. In the fiscal year ended March 2020, the effects of COVID-19 were not significant.
| would like to introduce the Group's efforts to prevent the spread of infections.

Major production sites in Japan are operating as usual after thoroughly implementing safety measures for
workers, including social distancing, wearing masks, thorough disinfection, and improving commuting
methods. Some of our overseas production sites have been shut down, but at present, they are mostly
operating as usual.

At present, major products are being supplied without any issues or disruption. However, we are working to
create a system and take measures to ensure stable supply of products in case the coronavirus crisis is
prolonged, including shifting production and procurement of some items from overseas to Japan and
accumulating inventories.

In addition to production, to ensure the health and safety of customers and employees, we are implementing
measures against infections, such as teleworking, refraining from visits, and body temperature measurement.

10



i

Impact of COVID-19 outbreak FY2019

Period ending in March 2021
‘ Projection: Gradual recovery from economic stagnation from the 2nd quarter onward ‘

povsion

Negative factors:

D’Smb”t’b‘:}"ﬂmmm“ Decline in number of new private non-residential buildings, stalling of
Constuchonicenics private facilities investment, delays in construction by general contractors, High
i !Elc_ With that sai_d, past trends indicate that the impacts of the decrease
in demand are likely to be felt around half a year later.
Megative factors:
Telecommunications- Postponement of the Olympics and Paralympics, stagnation in office-
related distribution related markets, etc. Low
business Positive factors:

Increase in demand for telework

Electronic parts-related Negative factors:

business Market stagnation for automotive, machine tools and office machines, efc. ~ Meaium

Our post-COVID plans

We expect to see more activity in the telecommunications market as companies adopt
teleworking long-term, data transfer volumes increase and plans to adopt the GIGA School
concept are accelerated. The whole of the group will work to bring the world new ideas for the
telecommunications equipment and related products that society needs as quickly as possible.

m NITTD KOGYO COHFOHATIW A unauthorized reproduction of this document is strictly prohibited.

Next, see page 14. For the fiscal year ending March 2021, we assume that, with the impact of COVID-19, there
will be a gradual recovery from the slowdown in economic activity from the second quarter of the fiscal year.

In the distribution board-related production business and the construction/service business, there are
concerns over a decline in the number of private-sector non-residential buildings, a halt in private-sector
capital investment, and delays in construction by general contractors. Based on past trends, we expect the
impact of the decline in demand on the industry we operate in to come about six months later.

In the telecommunications-related distribution business, while there are negative factors, such as the
postponement of the Olympic and Paralympic Games and the stagnation of the office-related market, we
expect an increase in products related to the expanding demand for teleworking.

In the electronic parts-related business, there are concerns that the market for automobiles, machine tools,
office automation equipment, and other products will stagnate, leading to a decline in sales.

While this has a negative impact, we believe that the telecommunications market will be buoyant, and the
Group will take concerted efforts to offer products with high market needs.

11



Forecast of consolidated results for the year

FY2019 |

Calculations presume that we will gradually recover from the impact of the COVID-12 pandemic from the

second quarter onward.

A decrease in consolidated income and profits is expected for this fiscal year
Another factor in this decrease is that last year’s figures reflect special demand for school HVAC

(Unit: million yen)

202013 2021/3
Accounting Blan f
eriod Results for YoY an for YoY
5 2Q results the year 2Q plan comparison the year comparison
Sales 64 887 139,421 59,700 -8.0% 129,000 -7.5%
i 5072| 12402| 2600 4a7w|  7700| -37.9%
income
Ordinary i 04 2T 0L
Heome 4,852 12,038 2,500 43.5% 7,500 37. 7%
Yearly net profit
reverting to parent A 0 Y
cotpary 3,124 8,048 1,300 -58.4% 4,700 -41.6%
shareholders
h NITTO KDGYO COHPOHAT‘W Unauthornized reproduction of this document is strictly prohibited.

Full-year consolidated forecasts are shown from page 15 onward.

See page 16. Again, consolidate forecasts for the year ending March 2021 assumes that the impact of COVID-
19 will recover moderately from the second quarter of the fiscal year.

Consolidated sales are projected at JPY129 billion, down 7.5% compared to the previous fiscal year. In addition
to COVID-19, the decline in the number of school air conditioning projects, which created irregular demand
in the previous fiscal year special demand, also contributes to the decline.

We expect line profits to be down about 40% compared to the previous fiscal year. Pricing revisions, which
were a factor behind the previous fiscal year's higher sales and profits, will not be a positive factor for this
fiscal year.

12



Consolidated management results over past 5 years

Fr2019

+  Increased income for 3 years straight and increased profits for 2 years straight were achieved in the period ending March
2020 (highest sales and current net income to date).
+  Adecrease in income and profits is expected in the period ending March 2021 due to the COVID-19 pandemic.

m Sales m Operating income ® Current net income (Unit: million yen)
' 130,431 T 12,402 e
e BR 129,000 12000 11,264 9,000 s
izp,000 ek LY i ] 8,000 7A02
__ 108827 108,080 = f 1o.000 —
100,000 5] z 7,000
8,000 L lding 6,000
80,000 T 65,598 6,472
i 5751 5000 4,506 o
8,000 [ L 4,048
80,000 G 4,000
! 2803
R : 4,000 D00
: 2,000
Zo,o00 i 2000
: 1,000
].5-'3I 1’.|'3I‘,l?3'3I '5'3‘ 20 3I is/3 3 o : ) 3 3
/ 7 #3 ASYS B 163 I B3 1 w3 213 163 173 180 193 W3 30
(Plan) & 173 183 193 2o (Plgnﬁ A
1643 1713 18/3 19/3 2003 2113 (Plam)
Sales 108,463 106,627 106,080 116,984 139 421 129,000
Operating income 11,264 6,598 5,751 6472 12,402 7,700
Current net income 7402 4 506 2883 4 046 8,048 4700
h NITTO KOGYO COHPOHA‘HON Unauthorized reproduction of this docurnent is strictly prohibitad.

See page 17 for five-year consolidated performance. In the fiscal year ended March 2020, sales and net
income reached record highs, achieving sales growth for the third consecutive year and profit growth for the
second consecutive year.

We expect sales and profits to decline in the fiscal year ending March 2021. Compared to the fiscal year ended
March 2019, however, we expect sales and profits to increase, and if we achieve our targets, it will be the
second largest sales and the eighth highest in terms of profits.

13



Business forecast by segment (Distribution board-related production business) | gyop10

# Distribution board-related production business [Yearly forecast] Sales 74 billion yen (YoY -11.8%)
{Unit: million yen)

- [Forecast for the year]
100,000 | WFsthalfsales W Second half sales - A decrease in income is expected due to the stagnation of economic activities
78.067 78, 559 Flan caused by measures to prevent the spread of COVID-19, as well as the fact
80,000 ' 73.534 ?'4 053 l I 74,000 that last year's results refiect special demand for school HVAC.
0,000 l [Approaches]

4173 42 288 44 309 38 ano * ldeas for new products for the GIGA School concept and 5G market
39 LHY 39 L = 3ales activities and reduction of producfion costs with a focus on the

40,000 profitability of Gathergates; construction of plant for NITTO KOGYO BM
(THAILAND) CO., LTD.
39 557

[Main group companies: Yearly forecast]

20,000 | 35,335 34 118 #4200 55 0p; 35,100
. Degres of
1] _._._I_._L._ Company name Sdlog Qpenatlng mfluence on

(Yo'} income

163 1713 183 193 203 2113 Group profits
{Umit: million yen; . - N - 0 KOGYO Corp. Yo Large
D[NJ—lel.'laif ﬁpeqamng imnme —Secund narfnpemglnm 45.-“; o
Operating income rate AICHI ELECTRIC WORKS L rigr
14 pog.— Operating income 3 #0% | co.um. | A Small
12,000 20.0% 2 ; o AR
10,269 10,113 Plan Toija Elechic M. Co. L. Small

8,000

e :33 .cé:s.
10,000 (Undiscized) Ty
. ! il ECAD Solutions Co._, Ltd. % % Small
4y 5

977 12.0% NITTO KOGYO (CHINA) S
6,000 *-\,?gg 4 503 et - CORPORATION % ﬁ? Small
4,000 3,558 " Ove | Gathergates Group Pte Lid e Small
3 145 3 503 4.0% | =%%°
zoo0 | 4202 M %) T -
1841 1458 3,896 NITTO KOGYO BM e A
o LI 164 40 "o 0.0% {THAILAND) CO., LTD. Small
16/ 173 183 193 203 218
h NITTD KOGYO COHPOHATIm 18 Unauthorized reproduction of this document is strictly prohibited.

From page 18 are forecasts for each segment. See page 18.

Regarding the performance forecast for distribution board-related production business, sales are JPY74 billion,
down 11.8% compared to the previous fiscal year. Sales are expected to decline due to a slowdown in
economic activities caused by COVID-19 and a relative drop in the number of school air conditioning projects.

Specific initiatives include the GIGA School concept, product offerings for 5G-related markets, marketing
activities by Gathergates Switchgear Pte Ltd with emphasis on profitability, manufacturing cost-cutting, and
the construction of a plant for NITTO KOGYO BM (THAILAND). We aim to achieve our targets through efficient
implementation.

14



Business forecast by segment (Telecommunications-related distribution business) Fyante

# Telecommunications-related distribution business [Yearly forecast] Sales 41.6 billion yen (Yo +2.0%}

(Uit mafion yen)

| WFrsihaf saies  WOecond haif sakes | [Forecast for the year]
£0.000 Plan + Decrease in sales due to posiponement of Clympics and Paralympics
- 40774 41,800 +Increase in demand for tefework, resulting in greater sales for related
d . products
AHEN0 32 b - New subsidiary SAD NAM AN TRADING
_ 30403 31 g1a CORPORATION (SOECO) expected 1o contribute to greater sales,
30,000 Eﬁ 7 = 22700 23300 boosting income
17,085 13 a2
20,000 | 15011 1?‘55[' [Approaches]
. « Work to gain orders related to GIGA School concept
10,000 18,074 18,300 - Work to obtain orders in 5G-related markets
11.706 13,308 14|:|ﬂ-g 143‘5 . . | - X et et ———————————
a , i
183 17@ 183 8@ 308 213 [Main group companies: Yearly forecast]
{nit: millien yen) D of
= ] Com name Saes Cprtsiag nﬁu.'znmu:e on
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See page 19. In the forecast for the telecommunications-related distribution business, sales are JPY41.6 billion,
up 2% from the previous fiscal year. Although sales are expected to decline with such factors as the
postponement of the Olympic and Paralympic Games, we expect to increase sales with the combination of
telework-related products, GIGA School projects, 5G projects, and sales at our Vietnamese subsidiary.

Specifically, we will focus on acquiring GIGA School projects and 5G projects in order to achieve our targets.
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Business forecast by segment (Construction/service business)

# Construction/service business [Yearly forecast] Sales 2.1 billion yen [YoY -25.7%)
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[Forecast for the year]
» Increase in demand for office products due o changes in layout as
measures against COVID-18
» Income expected to decrease due to postponement of Olympics and
Paralympics, delays in construction. etc.

[Approaches]
- Reinforce copperation with NITTO KOGY D Corp. and focus on creating

further symergy
- Initiatives for GIGA School concept, promaotion and expanson of disaster
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See page 20. In the forecast for the construction/service business, sales are JPY2.1 billion, down 25.7% from
the previous fiscal year. While there is an increase in office-related demand due to layout changes to prevent

COVID-19, we anticipate a decrease in sales due to delays in existing projects and other factors.

Specific initiatives include strengthening liaison with NITTO KOGYO CORPORATION to capture construction
projects. We will also focus on GIGA School projects, as well as promoting and expanding the maintenance
and inspection service for disaster prevention equipment, in order to achieve our goals.
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Business forecast by segment (Electronic parts-related business)

# Electronic parts-related business [Yearly forecast] Sales 11.3 billion yen (YoY -5.5%)
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See page 21. In the forecast for the electronic parts-related business, sales are JPY11.3 billion, down 5.5%
from the previous fiscal year. The decline is mainly attributable to lower sales of products for the international
market and commercial air conditioner-related products, which were performing well.

As a specific initiative, we will propose solutions focused on environmental vehicles markets, including EVs
and PHEVs, as well as electromagnetic environment components in the medical device market. In addition,
we aim to achieve our targets by expanding our 5G business and expanding sales of telecommunications base
stations and equipment used in Wi-Fi.
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Factors in changes in yearly consolidated operating income (forecast for this year, FY2019
YoY)

« Consolidated operating income for pericd ending in March 2021 forecast to decrease 37.9% YoY to 7.7 billion

yen

«  (Owerall, the impact of the COVID-19 pandemic is expected to reduce sales, resulting in lower profits.

«  NITTO KOGYO Corp. alone is expecting to increase profits by reducing fixed costs through measures such
as reducing overtime and limiting attendance at events such as trade fairs.

{Unit: 100 million yen}

{Results for March 2020 period) {Plan for March 2021 period)
-39.0
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i -340

Operating income

pian

Operating income
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Page 22 shows factories contributing to changes in consolidated operating income for the fiscal year. In the
fiscal year ending March 2021, consolidated operating income is expected at JPY7.7 billion, down 37.9% from
the previous fiscal year. The left side of the dotted line in the chart is the forecast of NITTO KOGYO
CORPORATION on a non-consolidated basis, and the right side is the forecast of the Group excluding NITTO
KOGYO CORPORATION.

NITTO KOGYO CORPORATION on a non-consolidated basis expects a decline of JPY3.4 billion. Breaking this
down, sales factors are down JPY3.9 billion due to the impact of COVID-19 and the absence of a school air
conditioning projects. As variable cost factors, we assume a negative JPY700 million due to a deterioration in
the discount rate caused by a decline in demand. As for fixed cost factors, we forecast a positive JPY1.2 billion
due to a decline in output and a natural decrease in personnel costs and expenses.

The Group as a whole is expected to see a JPY1.3 billion decline due to decreased sales due to the impact of
COVID-19.
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Factor trends in changes in yearly consolidated operating income | FY2019 |

<HITTO KOGY O Corp. alone>

Personnel costs:

<Group factors>

- Sales factors Despite continuous increases in sales previously, a decrease is expected in the
pericd ending March 2021 due to the COVID-19 pandemic

-Variable cost factors: Discount rates: Predicted to become less favorable from period ending in March
2021

- Fixed costs: Expenses: Expected to decrease temporarily due to more limited

attendance at events such as trade fairs and private showings
Expected to decrease temporarily due to cutting of overtime in
response to lower sales

- Conditions for the Group overall have remained difficult, but the contribution to results from KITAGAWA
INDUSTRIES CO., LTD. allows a positive forecast for the period ending in March 2020.
Howewver, the COVID-12 pandemic is expected to cause an overall decrease in gales, resulting in lower profits.

[Unit- 100 milion yen)

£ Increasing factors 4 - Decreasing factors 201443 2020v3 202473
resulis results Plan
Operating income 64 124 ir
Yo changed amounts + +G0 47

NITTO Sales factors {1]
KOHEY D -
Change Com. Variable cost factors U—
factors alone Fixed cost factors {} {L
Group factors {} i}

NTO NITTO KOGYO CORPORATION
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See page 23. This table shows the trends of factors behind the full-year consolidated operating income. As
shown by the arrows in the chart for FY2021, we expect operating income to decline and variable costs to
worsen due to lower sales in NITTO KOGYO CORPORATION and the Group as a whole.
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Sales trends for new energy-related markets (reference: NTTO KOGYD Corp. alone) | FY2012

+  Results for the period ending in March 2020 were 5.5 billion yen, 102.4% Yo

*  Resuits were higher thanks to the effect of last-minute demand based on the influence of the revised FIT Act and
increased sales for home panel boards supporting solar power systems and systems linking with batteries.

* 4.1 billion yen is expected for the period ending im March 2021, due in part to the fact that the previous results
reflect last-minute demand.

What are "new energy-related markets"?
(1) Photoveltaic power generation-refated (junction boxes, collecting boxes, etc.)

{2] Electric vehicle-related (charging stands, etc.] R T s s o
(3} Others: Energy management system-related, efc. o et o e il G b sl Wiy
do not include sales canceled out within the Group.
{Unit: 100 million yer) <New energy-related markets Sales>
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Next, please turn to page 24. This slide shows sales trends of new energy-related markets, which greatly
affected the performance of NITTO KOGYO CORPORATION on a non-consolidated basis.

New energy-related products refer to products involved in photovoltaic power generation, charging stations
for EVs and PHEV, and energy management systems.

Sales of PV-related products continued to decline after peaking in the fiscal year ended March 2015, but sales
in the fiscal year ended March 2020 increased slightly to JPY5.5 billion, up 2.4% from the previous fiscal year.
The reason for this includes the last-minute demand accompanying the revised FIT Act and increased use of
storage batteries in homes, which led to increased sales of home panel boards. For the year ending March
2021, due to the removal of last-minute demand, we assume a 25% decrease from the previous fiscal year to
JPY4.1 billion.
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Facilities investment amounts and depreciation and amortization

| = Facilities investment increased in the period ending in March 2020 for reasons such as the
acquisition of a site for NITTO KOGYO Corp.’s new plant

| = For the period ending in March 2021, facilities investment amount was planned at 5.8 billion
yen and depreciation and amortization at 3.6 billion yen

— {Unit- 100 milion yen)

m Facilities investment
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See page 25 for facilities investment and depreciation and amortization. In the fiscal year ended March 2020,
facilities investment amounted to JPY7.2 billion and depreciation and amortization amounted to JPY3.6 billion.
Major investments included the acquisition of new plant sites for NITTO KOGYO CORPORATION and renewal
of machinery and other equipment.

For the year ending March 2021, facilities investment is planned to be JPY5.8 billion and depreciation and
amortization is planned to be JPY3.6 billion. Major investments include restructuring costs for trunk systems
at Group companies, construction costs for factories and warehouses at KITAGAWA INDUSTRIES CO., LTD.,
and repair costs.
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Dividend status

the dividend payout ratio was 30.2% and DOE was 2.8%.

+  Inthe period ending in March 2020, year-end dividends were 35 yen, dividends for the year were 60 yen,

* In the period ending in March 2021, dividends for the year will be 40 yen and the dividend payout ratio will

be 34.4%.
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See page 26 for the dividend status. In order to maintain stable dividends to our shareholders, NITTO KOGYO
CORPORATION's dividend policy is based on a dividend payout ratio of 30% and takes into account factors

such as DOE.

At the general meeting of shareholders to be held in June 2020, we plan the year-end dividend for the fiscal
year ending March 2020 to be JPY35 and the full-year dividend to be JPY60. This is the first increase in four

fiscal years. At JPY60, the dividend payout ratio will be 30.2% and DOE will be 2.8%.

In the fiscal year ending March 2021, as we expect a decline in earnings, we are planning for JPY20 for the

first half and JPY20 for the second half, for an annual dividend of JPY40.
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2020 mid-term management plan and 4-year plan

_._2020 mid-term management plan
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From page 27, | would like to talk about the medium-term management plan.

See page 28. The medium-term management plan for 2020 is a four-year plan in which the fiscal year ending
March 2021 is the final year, or Phase Three.
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Reference: Responsive business/Standard product business

® Value creation model Productization/Standardization
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See page 29. NITTO KOGYO Group's Value Creation Model aims to maintain high profits by achieving well-
balanced growth in responsive and standard product businesses.

Let me elaborate a little. The responsive business takes a lot of time designing and producing each product
based on the needs of customers. However, by taking orders, we can learn about changes and trends in the
specifications required by customers, as well as the repeatability of customers.

By standardizing out of such requirements, we develop standardized products that improve convenience and
profitability. The cost of the standardized products can also be reduced by mass production. In addition, sales
of standard products can be expanded through catalogs and other sales channels, as well as a robust sales
network, and the cost of responsive products can be reduced by incorporating standard products into
responsive businesses. Continuing to operate this loop is our strength and the source of our growth.

24



2020 mid-term management plan strategic topics

Srwogc s | Voo

1. Pursuit of core business competitiveness (enhanced technical and product proposal capacity)
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See page 30. This is the strategic agenda for 2020 in the medium-term management plan. It is broadly divided
into business strategy and enhanced foundation, with four strategic themes for business strategy and two
themes for enhanced foundation.

First, in pursuit of competitiveness in core businesses, we will continue to rotate the loop of the responsive
business and the standard product business | mentioned earlier.

Regarding globalization, we are transplanting our distribution board business and sales systems, which have
been highly appreciated in Japan and are NITTO KOGYO CORPORATION's strengths, to Southeast Asia and
other markets. In this way, we aim to increase our corporate value and ensure that overseas infrastructure-
related companies are satisfied with our quality, delivery times, and prices.

We are also taking on the challenge of creating new businesses. Although the current situation makes is
difficult for new demand to be created, we will also attempt to develop new businesses adapting to emerging
technologies such as Al, l1oT and 5G.

In our efforts to strengthen the production system and business management foundation, we aim to
contribute to profits by enhancing the efficiency of the Group as a whole through establishing a culture that
naturally does what is expected of manufacturers and trading companies.
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2020 mid-term management plan Business targets | 72017

{Unit: 100 million yen)

Consolidated sales 1,290
{Included individual sales) 700
Responsive business 470.0
Standard product business 227.0
New businesses 3.0
Gisnbution businesa) (416)
{inciuded overseas business) (40) (94) (100)
Consolidated operatingincome | 65 124 ||| 77
{inciuded individual operating income) | 50 |' 94 60

+ Initial tangets for mid-term management plan were achieved in Py 2018 (excluding new businessas).
+ Calculations for the FY 2020 plan presume that we will gradually recover from the impact of the COVID-18 pandemic from the second
gquarter onward.
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Page 31 shows the medium-term management plan's business targets for 2020.

For the final year of the plan, we were aiming for consolidated sales of JPY125 billion and consolidated
operating income of JPY10 billion, as well as non-consolidated sales of JPY75 billion and operating income of
JPY7.5 billion. In FY2019, both we achieved these initial targets on a consolidated and non-consolidated basis,
with the exception of new businesses.

In FY2020, we expect consolidated sales to decline from the previous year due to the impact of COVID-19, but
we are still looking to achieve the original medium-term management plan. Apart from that, it is unlikely that
we will achieve targets for the consolidated operating income and NITTO KOGYO CORPORATION’s operating
income.
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Business strategy progress (1/7) Fr2o19 |
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See page 32. This is the progress of our business strategy.

In FY2019, in order to further strengthen our responsive business and standard product business, we
purchased land for new plants in Seto City, Aichi Prefecture, and Nogi Town, Tochigi Prefecture. For details,
please see page 35.

In collaboration with Panasonic Corporation, NITTO KOGYO Group began manufacturing Kantouch Breakers,
which are used in Panasonic Corporation's panel boards.

In addition, we have developed a discharge detection unit that prevents electrical fires. Although the number
of fires in Japan as a whole is on a decreasing trend, the number of electric fires is almost unchanged,
exceeding 1,000 cases per year and accounting for about 30% of all fires. About 40% of these electric fires are
thought to be caused by spark discharges. By attaching the discharge detecting unit we have developed to
your home's panel boards, you can detect spark discharges caused by tracking, cable breakage, and short-
circuiting in the home and prevent fires beforehand.

We believe that this product will be excellent for many places, including buildings that continue to use aging
electric wire and buildings where many plugs are put in one outlet. It has been highly and widely praised,
winning the METI Minister Award at the JECA FAIR in 2019. For more details, please see page 36.

In our global operations, we made SOECO a subsidiary in Vietnam, and strengthened the global reach of our
telecommunications-related distribution business. We are also expanding our production network, including
constructing a plant in Thailand.

Our group is steadily growing as a value-creating company that links electricity and information to tomorrow.
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Business strategy progress (2/7)

Strategies focused on current period

Core business: | Re 5pu|151'v9 busifess Core busmoss: || Standard praduet busmess
Enhanced responsivity to projects through Enhanced technical and product proposal capacity
cooperation between group companies Enhance competitiveness by providing products and

Leveraging of each of our strengths to expand services that meet the needs of customers in board-

: : refated markets
our business domains and get more orders - Release of web fool (auloriatic OB driwing systsm)
* Progress on renewal business strategy - Thorough implementation of new wind-driven rain
* Progress on control panel board business performance standard and expansion of products that
sirateqgy meet this standard
Il Overseas business IV New businesses
Expansion of distribution board business in Expansion of business areas through creation of
Southeast Asia region intangible value
Early establishment of foundafions of business Continuation of initiatives to create infangible value with
- Establishment of fotal produciion and sales framework the aim of tuming the results into businesses in the mid
in new MBT plant and expansion of business and to long term.
improvement of profitability in Thai market = Progress on veniication testing of earthquake
+ Expansion of business through entry into infrastructure detectors, EV chamgers, efc.
industry and market «Investment in start-ups
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Page 33 describes our key strategies for the current fiscal year.

First of all, the responsive business as our core business. We expect new demand to decline as a result of the
outbreak of COVID-19 in the current fiscal year. However, we will win orders for projects that differentiate us
from our competitors by combining the advanced technological capabilities of AICHI ELECTRIC WORKS CO.,
LTD. with the control technological capabilities of TAIYO ELECTRIC MFG. CO., LTD. and the production
capabilities of NITTO KOGYO CORPORATION.

In addition to new projects, we will aggressively push into the renewal market to secure orders.

In the other core business of standardized products, we have completed an automated drawing system for
High-voltage Power Receiving Equipment. We intend to steadily win orders for short-term delivery projects,
and to expand sales in the telecommunications field, including Spartect, which protects against fires, wind-
rainproof enclosures that withstand heavy rainfall, and enclosures used in GIGA School projects. We will also
focus on the development of new products that lead the industry.

In the overseas business, with the commencement of operations at a new plant in Thailand, we aim to increase
sales and profitability by providing an edge in delivery times and cost response, and by bringing products that
meet local requirements in line with Japanese quality to the marketplace. In Singapore, we will grow by taking
orders for highly profitable projects and reducing costs. In addition, we will strengthen marketing activities
with a view to entering the infrastructure-related products market.

In new businesses, we will introduce improved products to the marketplace based on the know-how we have
accumulated through verification testing of EV charging stations and seismic circuit breakers. We are also
deepening our ties with startup companies and taking on the challenge of developing new businesses. We
also intend to commence research for the next medium-term management plan.
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Please see page 34 and onward later.
Finally, | would like to convey a message to our shareholders and investors.

We, NITTO KOGYO Group, will contribute to society as a corporate group that provides customers with
confidence and peace of mind towards the future. To this end, we strive to become an essential presence for
society by continuing to create new values through manufacturing, human development, and creating fans.

In manufacturing, we will introduce cutting-edge technologies and labor-saving technologies for work style
reforms and managing with a shrinking labor force. We will rebuild our production bases, including new plants,
in order to achieve prices, delivery times, and quality that meet customer needs.

We say that a company is all about its people, and it is the people who conduct business. People are the key
to sustainable growth. In this sense, we consider human resource development to be our top priority, and we
strive to develop the next generation of human resources. With well-educated personnel developing,
producing, and selling products that meet customer needs, we will create customers that are also our fans
who express their appreciations. Please look forward to NITTO KOGYO Group in the future.

| will now close my presentation. Thank you for your attention.
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